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Client Overview & Challenges
I ]. ].uminat ing * Client: Parkinsons.co.in - A non-profit portal for Parkinson’s

awareness and support in India.

Pa t h S fo ]: « Mission: Increase awareness, reduce stigma, and connect

patients, families, and caregivers with resources and expert
advice, tailored for the Indian context.

Parkinson’s

* Challenges:

o Low Organic Visibility: Early symptom searches led users
to global, generic sites, not localized, actionable info.

o Low User Engagement: Users didn’t explore resources
deeply or stay long.

o Limited Authority: Needed to establish trust in a highly
sensitive, competitive healthcare niche.

o Geographic & Cultural Gap: Content needed more local
relevance, regional languages, and culturally sensitive
adyvice.
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OUR SEOQ
APPROACH

KEYWORD TARGETING

» Focused on broad & long-tail keywords
(e.g., “early symptoms of Parkinson’s
disease”, “Parkinson’s specialist Delhi”,
“Caregiver support for Parkinson’s
patients”).

» Location-specific & multi-language

keywords (Hindi, Marathi, Bengali, Tamil,

Telugu, Gujarati).

CONTENT STRATEGY
» Educational hubs (Symptoms, Living with Parkinson’s, Treatment Options)
in easy language.
» Local resource directories (city-wise experts, support groups).
 Patient/caregiver stories, expert interviews, FAQs, downloadable guides.

* Forum for community support.

TECHNICAL SEO
* Improved site speed & mobile usability.
» Structured data for MedicalCondition, FAQ, Article, LocalBusiness.
» Hreflang for multi-language targeting.

» Accessibility enhancements (WCAG compliance).

AUTHORITY BUILDING

» Backlinks from top hospitals, NGOs, and health news sites.
 Partnerships with doctors and support groups.

* Digital PR and guest blogging on reputed medical sites.
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Organic Growth
« 2100% increase in organic search traffic for Parkinson’s-related

keywords in 12 months.

* 1350% increase for early symptom & diagnosis queries.
* Over 5,000 leads and 200+ leads in month 1.

Keyword Rankings Engagement & Trust

« #1 for 30+ high-impact keywords. 1,000+ guide downloads, 300+ support group sign-ups.

« Top 3 for 80+ critical long-tail and regional * 50% increase in user session duration and pages per
queries. Vvisit,

» Featured in Google’s “People Also Ask™ and « Major growth in community/forum participation.
Featured Snippets. » Recognized by healthcare professionals as a trusted, go-

to resource in India.




