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Client Overview & 
The Challenge

• Client: M1xchange is a leading RBI-regulated Trade Receivables Discounting 
System (TReDS) platform in India. It connects MSMEs with corporate buyers 
and financiers to enable fast, collateral-free invoice discounting.

• Mission: To empower MSMEs by providing easy access to working capital 
through a digital, transparent, and scalable ecosystem.

• Challenges:
⚬ Low organic search visibility for critical MSME finance keywords
⚬ Limited direct sign-ups from MSMEs and corporate buyers
⚬ Website lacked audience-specific content (MSMEs, corporates, 

financiers)

• Objective:
• Drive qualified organic traffic
• Increase platform registrations and demo requests
• Build informational authority in the digital invoice discounting space
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OUR SEO 
APPROACH

• Informational: “What is TReDS?”, “RBI 
TReDS guidelines”

• Transactional: “TReDS registration online”, 
“invoice discounting platform India”

• Long-tail: “TReDS for government MSMEs”, 
“compare TReDS platforms India”

KEYWORD TARGETING

• Pillar content hub: “What is TReDS?”

• Audience-focused sections: MSMEs, Corporates, Financiers

• Blogs, comparison articles, case studies, and explainer videos

• Tools: TReDS eligibility checker, onboarding checklist

CONTENT STRATEGY

• Site speed optimization & mobile responsiveness

• Structured schema: FAQPage, HowTo, FinancialService

• Secure HTTPS implementation

• Crawl error fixes, sitemaps, and internal linking

TECHNICAL SEO

• Backlinks from finance publications, MSME portals

• Co-authored blogs with industry influencers

• Online PR, directories, and LinkedIn engagement

• Thought leadership via webinars and expert features

AUTHORITY BUILDING
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RESULTS & 
IMPACT

Organic Growth

Keyword Rankings Lead Generation & Brand Positioning

• +180% overall organic traffic increase

• 250% surge in MSME-focused page visits

• 120% more traffic to corporate buyer sections

• #1 ranking for “TReDS platform” and related 

terms

• 50+ high-value keywords ranked in Top 3 

positions

• 3x more MSME sign-ups via organic search

• 1.5x growth in demo requests from corporates

• 40% drop in cost-per-lead compared to paid ads

• Became a trusted digital finance resource

• Strengthened authority in MSME finance & TReDS

ecosystem


